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Visiting Scholar 
Duke University, USA 
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Business Adminis trat ion, Austr ia  

Visiting Scholar 
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Habilitation 
Kiel (Germany) 

Assistant  Professor  at  the 
department of market ing at  the Chr ist ian -Albrechts-Univers ität ,  Kie l.  
Ti t le  of habi l i ta t ion:  “Nonl inear  Pr ic ing for  Services ” ,  Award of  the 
“venia legendi ”  for  bus iness adminis trat ion on January 13 t h ,  1999 

Dissertation (Ph.D.) 
Kiel (Germany) 

Doctora l s tudent  at the Department 
of  Market ing at  Chr ist ian-Albrechts-Univers ity,  Kie l ,  Superv isor:  Prof .  
Dr.  Sönke Albers , d issertat ion thes is:  “Prof i t  Contr ibut ion  Opt imiz ing 
Sales Terr i tory Al ignment ”  ( rated summa cum laude)  

University (MBA) 
Lüneburg (Germany) 

Univers ity  of Lueneburg,  studies in  
Business Adminis trat ion, d iploma, with studies in the USA and Spain 
(awarded with a pr ize for  second -best  graduate)  

University of Cooperative Education 

(“Berufsakademie”) (Bachelor)  

Mannheim/ Walldorf (Germany) 
Training at  the University  of Cooperat ive Educat ion in Mannheim  in 
cooperat ion wi th SAP AG/Wal ldor f ,  dip loma in informat ion systems 
(awarded with a pr ize for  best graduate)  

Primary-, middle and high school 
Walldorf (Germany) 

Univers ity  Entrance Qual i f icat ion  

A C A D E M I C  H O N O R S  A N D  A W A R D S  

2025: EMAC Distinguished Marketing Scholar Award 2025 

2025: Hebrew University Distinguished Fellow, Jerusalem, Israel 

10/2006-05/2007 

03/2005-03/2005 

02/2004-04/2004 

09-10/2002 

03-07/2001 

11/1995-02/1999 

11/1991-11/1995 

10/1988 - 10/1991 

10/1985 - 09/1988 

1972 - 1985 
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2025: Winner of the Best Paper Award of the International Journal of Research in 
Marketing with the article: Miller, Klaus / Skiera, Bernd (2024), “Economic 
Consequences of Online Tracking Restrictions”, International Journal of Research in 
Marketing, Vol. 41, Issue 2, 241-264, 
https://www.sciencedirect.com/science/article/pii/S0167811623000708 (Best Paper 
Award) 

2025: Finalist for the Best Paper Award of the International Journal of Research in 
Marketing with the articles Jürgensmeier, Lukas / Skiera, Bernd (2024), ”Generative 
AI for Scalable Feedback to Multimodal Exercises in Marketing Analytics”, 
International Journal of Research in Marketing, Vol. 41, Issue 3, 468-488, 
https://doi.org/10.1016/j.ijresmar.2024.05.005 and Ahmadi, Iman / Abou Nabout, 
Nadia / Skiera, Bernd / Maleki, Elham / Fladenhofer, Johannes (2024), 
“Overwhelming Targeting Options: Selecting Audience Segments for Online 
Advertising”, International Journal of Research in Marketing, Vol. 41, Issue 1, 24-40, 
https://doi.org/10.1016/j.ijresmar.2023.08.004. 

2023: Member of „Deutsche Akademie der Naturforscher Leopoldina“ (German 
National Academy of Sciences) (one of only two researchers in business) 

2023: Best Dissertation Supervisor of Goethe University Frankfurt 

2023: Academic Fellow of Marketing Science Institute (MSI), MSI’s highest honor 

2023: Science Award („Wissenschaftspreis“) 2023 of the EHI Foundation and GS1 
Germany (20,000€) 

2022: Outstanding Area Editor of the International Journal of Research in Marketing 
(IJRM) 

2022: Outstanding Reviewer Award from the Journal of Marketing 

2022: Reviewer of the Year Award from the Journal of Marketing Analytics 

2020:”VHB Best Practice Paper Award” of 82. Annual Conference of the German 
Academic Association of Business Research (”VHB”) for the Paper „Do Ads Harm 
News Consumption?“by Shunyao Yan, Klaus Miller and Bernd Skiera 

2019: Recipient of Advanced Grant from European Research Council (“ERC 
Advanced Grant”) for Project “Economic Consequences of Restrictions on the 
Usage of (digital) Cookies” (€1,998,250 for six years) 

2018: Winner of Sheth Foundation/Journal of Marketing Award for the long-term 
contribution of the paper: Hinz, Oliver / Skiera, Bernd / Barrot, Christian / Becker, 
Jan (2011), “Seeding Strategies for Viral Marketing: An Empirical Comparison”, 
Journal of Marketing, 75 (November), 55-71  

2018: Fellow of the European Marketing Academy (“EMAC Fellow”) 

2017: Best Teaching Award at Graduate School of Economics, Finance and 
Management (GSEFM) 

2016: Finalist for the Award of Goethe University for Best Dissertation Supervision 

2016: Best Teaching Award at Graduate School of Economics, Finance and 
Management (GSEFM) 

2016: Recipient of IBM Faculty Award 

2015: Outstanding Reviewer Award from the Journal of Marketing 

2015: Finalist for the 2014 MSI/H. Paul Root Award of the Marketing Science 
Institute and the American Marketing Association with the paper: Schulze, Christian 
/ Schöler, Lisa / Skiera, Bernd (2014), “Not All Fun and Games: Viral Marketing for 
Utilitarian Products”, Journal of Marketing, Vol. 78, Issue 1, 1-19 

https://www.sciencedirect.com/science/article/pii/S0167811623000708
https://doi.org/10.1016/j.ijresmar.2024.05.005
https://doi.org/10.1016/j.ijresmar.2023.08.004
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2015: Winner of the Best Paper Award of IJRM’s Special Issue on “Marketing and 
Innovation” with the paper: Schulz, Fabian / Schlereth, Christian / Mazar, Nina / 
Skiera, Bernd (2015), “Advance Payment Systems: Paying Too Much Today and 
Being Satisfied Tomorrow”, International Journal of Research in Marketing, Vol. 32, 
Issue 3, 238-250 

2014: Reviewer of the Year Award of the Journal “Business Research” 

2013: Finalist for the 2012 MSI/H. Paul Root Award MSI/H. Paul Root Award of the 
Marketing Science Institute and the American Marketing Association with the paper: 
Schulze, Christian / Skiera, Bernd / Wiesel, Thorsten (2012), “Linking Customer and 
Financial Metrics to Shareholder Value: The Leverage Effect in Customer-Based 
Valuation”, Journal of Marketing, Vol. 76 (March), 17-32 

2013: Winner of the Best Paper Award of the International Journal of Research in 
Marketing with the paper: Abou Nabout, Nadia / Skiera, Bernd / Stepanchuk, Tanja / 
Gerstmeier, Eva (2012), “An Analysis of the Profitability of Fee-Based 
Compensation Plans for Search Engine Marketing”, International Journal of 
Research in Marketing, Vol. 29, Issue 1, 68-80 

2012: Winner of the 2011 MSI/H. Paul Root Award MSI/H. Paul Root Award of the 
Marketing Science Institute and the American Marketing Association with the paper: 
Schmitt, Philipp / Skiera, Bernd / Van den Bulte, Christophe (2011), “Referral 
Programs and Customer Value”, Journal of Marketing, Vol. 75, Issue 1, 46-59 

2012: Finalist for the 2011 MSI/H. Paul Root Award MSI/H. Paul Root Award of the 
Marketing Science Institute and the American Marketing Association with the paper: 
Hinz, Oliver / Skiera, Bernd / Barrot, Christian / Becker, Jan (2011), “Seeding 
Strategies for Viral Marketing: An Empirical Comparison”, Journal of Marketing, 75 
(November), 55-71 

2010, Goethe Teaching Award of Duke Goethe EMBA Program (Class of 2011) 

2008: Finalist for the 2008 MSI/H. Paul Root Award MSI/H. Paul Root Award of the 
Marketing Science Institute and the American Marketing Association with the paper: 
Wiesel, Thorsten / Skiera, Bernd / Villanueva, Julian (2008), “Customer Equity – An 
Integral Part of Financial Reporting”, Journal of Marketing, Vol. 72(March), 1-14 

2007, “Best Paper Award 2007” of German Association of Business Research for 
Best International Paper in 2006: Lambrecht, Anja and Bernd Skiera (2006), “Paying 
Too Much and Being Happy About it: Existence, Causes and Consequences of 
Tariff-Choice Biases,” Journal of Marketing Research, 18 (2), 212-23. 

2006, “Best Paper of the Conference based on a Doctoral Dissertation” of the 
EMAC Conference 2006 in Athens (Greece), awarded to Thorsten Wiesel, Bernd 
Skiera and Julian Villanueva for their paper “Decomposition of Changes in 
Customer Equity Over Time” 

2001, “eBusiness Germany Award”, from the European Ecommerce Association” 

2000, “Second INFORMS Marketing Science and the Internet Conference exploring 
Understanding Consumer Behaviour on the Internet”, Los Angeles, USA: Best 
Empirical Paper Award for the paper with Martin Spann and Jörg Bochow: 
“Application of Internet-Based Virtual Stock Markets for Market Research Purposes” 

1999, Association of German Professors for Business Administration (“Verband der 
Hochschullehrer für Betriebswirtschaft “): Best Paper Award 1999 for the paper with 
Sönke Albers: “COSTA: Contribution Optimizing Sales Territory Alignment”, 1998, 
Marketing Science, Vol. 18, pp. 196-213 

1996, Universität Kiel: honored with a state price of the Christian-Albrechts-
University (for Ph.-D. thesis) 
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1991, Universität Lüneburg: honored for excellent student achievements with the 
“Preis der Universitätsgesellschaft” 

1988, Berufsakademie Mannheim: honored as the best graduate with a 
specialization in information systems 

A C A D E M I C  C A R E E R S  O F  F O R M E R  
D O C T O R A L  S T U D E N T S  F O R  W H O M  I  

W A S  T H E  M A I N  S U P E R V I S O R  

Martin Spann: Full Professor at LMU Munich (Germany), previously Full Professor 
at University of Passau (Germany) (2005-2009) 

Martin Böhm: Dean at European Business School (ebs, Oestrich-Winkel, Germany), 
previously Dean and Tenured Professor at Instituto de Empresa (Madrid, Spain) 
(2006-2021) 

Thorsten Wiesel: Full Professor at University of Münster (Germany), previously 
Associate Professor at University of Groningen (Netherlands) (2008-2012), and 
Tenure Track Assistant Professor at Vrije Universiteit Amsterdam (Netherlands) 
(2006-2007) 

Sonja Gensler, Professor at University of Münster (Germany), previously Tenure 
Track Assistant Professor at University of Groningen (Netherlands) (2008-2012), 
Tenure Track Assistant Professor at Vrije Universiteit Amsterdam (Netherlands) 
(2007) 

Anja Lambrecht, Associate Professor at London Business School (United Kingdom), 
previously Visiting Professor at University of California Los Angeles (USA) (2005-
2006); also a member of Marketing Science Institute’s 2013 Young Scholars 

Oliver Hinz, Full Professor at Goethe University, previously Technical University 
Darmstadt (2011-2017), and Assistant Professor (“Juniorprofessor”) at Goethe 
University Frankfurt (2008-2011) 

Christian Schlereth, Full Professor at WHU Koblenz (Germany), before Assistant 
Professor (“Juniorprofessor”) at Goethe University Frankfurt (Germany) (2011-2014) 

Christian Schulze, Associate Professor at Frankfurt School of Management and 
Finance (since 2012) 

Nadia Abou Nabout, Full Professor, Vienna University of Economics & Business 
Administration, before Tenure Track Assistant Professor at Technical University of 
Munich (2014) 

Siham El Kihal, Full Professor, Vienna University of Economics & Business 
Administration, before Assistant Professor at Frankfurt School of Management and 
Finance (2016-2023) 

Daniel Ringel, Assistant Professor at Kenan-Flagler Business School at University 
of North Carlina at Chapel Hill (since 2017) 

Iman Ahmadi, Assistant Professor at Warwick Business School, UK (since 2018) 

Daniel Blaseg, Associate Professor at ESADE, Spain (since Summer 2019) 

Jochen Eckert, Tenured Professor at RhineMain University, University of Applied 
Sciences (since Summer 2020) 

Gabriela Alves Werb, Tenured Professor at Frankfurt University of Applied Sciences 
(since Summer 2021) 

Jinping Hu, Lecturer at Shenzhen Technology University, China (since September 
2021) 
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Emanuel Bayer, Tenured Professor, DHBW Mannheim (Baden-Württemberg 
Cooperative State University) (since April 2022) 

Shunyao Yan, Assistant Professor at Leavey School of Business, Santa Clara 
University, USA (since September 2022) 

Maximillian Matthe, Assistant Professor at Kelley School of Business, Indiana 
University, USA (since July 2023) 

O R G A N I Z A T I O N  O F  M A J O R  
S C I E N T I F I C  M E E T I N G S   

Co-organizer of EMAC Regional Conference (September 26-27, 2019: Sankt 
Petersburg, Russia) 

Co-organizer of Conference “Marketing Strategy meets Wall Street”: (June 16-18, 
2019: Fontainebleau, France) 

Co-organizer of Conference “Marketing Strategy meets Wall Street”: (August 3-4, 
2017: San Francisco, USA) 

Organizer of Conference “Marketing Strategy meets Wall Street”: More than 100 
participants from four continents (July 7-9, 2013: Frankfurt University) 

Organizer of Workshop “Study of Choice: Modeling Consumer Decision Making and 
Discrete Choice Behavior” (with Jordan Louviere and Terry Flynn, University of 
Technology at Sydney, Australia): 67 participants from three continents (June 7-9, 
2010: Frankfurt University) 

Organizer of Workshop “Customer Base Analysis” (with Pete Fader (University of 
Pennsylvania) and Bruce Hardie (London Business School)): 38 participants from 
three continents (March 8-9, 2006) 

Organizer of Workshop “Bayesian Methods in Marketing” (with Greg Allenby (Ohio 
State University) and Oded Netzer(Columbia University)): About 45 participants 
from three continents (September 8-9, 2004) 
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C I T A T I O N S  

Google Scholar :  Repor t on January 22n d ,  2026:  
ht tp:/ /scholar.google.de/c i tat ions?user=nNCLgiIAAAAJ&hl=en  

 

E V A L U A T I O N  O F  R E S E A R C H  
P E R F O R M A N C E  

“ A U T H O R  P R O D U C T I V I T Y  I N  P R E M I E R  
A M A  J O U R N A L S ”  2 0 2 1  

My results in worldwide rankings of the American Marketing Association (AMA)  

AMA journals (i.e., Journal of Marketing and Journal of Marketing Research) 

• Rank 20: 2020 (covering articles from 2011-2020) 

• Rank 23: 2019 (covering articles from 2009-2018) 

• Rank 13: 2016 (covering articles from 2011-2015) 

• Rank 26: 2014 (covering articles from 2009-2013) (first ranking that was 
conducted) 

Premier Marketing Journals (Marketing Science, Journal of Consumer Research, 
Journal of Marketing, Journal of Marketing Research) 

• Rank 42: 2020 (covering articles from 2011-2020) 

“ W I R T S C H A F T S W O C H E - R A N K I N G ”   

The magazine (“Wirtschaftswoche”) published a ranking in 2018, 2020 and 2022 of 
the research performance of all (more than 2000) professors in business in 
Germany, Austria and Switzerland. In contrast to the Handelsblatt ranking, it 
focuses less on top journal publications. My results: 

http://scholar.google.de/citations?user=nNCLgiIAAAAJ&hl=en
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Rank 7: “Lifetime Ranking” (2024) 

Rank 5: “Lifetime Ranking” (2022) 

Rank 5: “Lifetime Ranking” (2020) 

Rank 6: “Lifetime Ranking” (2018) 

 “ H A N D E L S B L A T T - R A N K I N G  2 0 1 4 ”  

Handelsblatt is the major German business newspaper and regularly evaluates the 
research performance of all (more than 2000) professors in business in Germany, 
Austria and Switzerland. They weigh all journals, and the weights reflect the criteria 
used at most American business schools. My results in their most recent rankings 
are as follows (but another German newspaper published another ranking since 
then): 

Rank 1: Research Performance of the past five years 

Rank 9: “Lifetime Ranking”, includes all publications (youngest professor 
among “Top 9 professors”). 

P U B L I C A T I O N S  

I N T E R N A T I O N A L  J O U R N A L S  

Han, Simeng / Bayer, Emanuel / Skiera, Bernd / Ghatak, Agnish (2025), ”Forward-
Looking Disclosure of Customer Metrics in IPO Prospectuses: Stock Market 
Reactions and Long-Term Profitability”, International Journal of Research in 
Marketing, forthcoming 

Dündar, Uğurcan / Abou Nabout, Nadia / Skiera, Bernd (2025), “Getting the Pace 
Right: Performance of Budget Allocation Heuristics in Online Advertising”, 
International Journal of Research in Marketing, forthcoming, 
https://doi.org/10.1016/j.ijresmar.2025.09.006  

Jürgensmeier, Lukas / Skiera, Bernd (2025), ”Measuring Self-Preferencing on 
Digital Platforms”, Journal of Marketing, forthcoming, 
https://journals.sagepub.com/doi/10.1177/00222429251360772 or 
https://ssrn.com/abstract=4393726 

Miller, Klaus / Lukic, Karlo / Skiera, Bernd (2025), “Impact of the General Data 
Protection Regulation (GDPR) on Online Tracking”, International Journal of 
Research in Marketing, online first, https://doi.org/10.1016/j.ijresmar.2025.03.002 

Hanneke, Björn / Skiera, Bernd / Kraft, Thilo Gerwien / Hinz, Oliver (2025), 
”Decoding Blockchain Data for Research in Marketing: New Insights Through an 
Analysis of Share of Wallet”, International Journal of Research in Marketing, Vol. 42, 
Issue 3, 711-727, https://doi.org/10.1016/j.ijresmar.2024.12.002 

Jürgensmeier, Lukas / Bischoff, Jan / Skiera, Bernd (2024), ”Opportunities for Self-
Preferencing on International Online Marketplaces”, International Marketing Review, 
Vol. 41, Issue 5, 1118-1132, https://doi.org/10.1108/IMR-03-2024-0094 

Jürgensmeier, Lukas / Skiera, Bernd (2024), ”Generative AI for Scalable Feedback 
to Multimodal Exercises in Marketing Analytics”, International Journal of Research in 
Marketing, Vol. 41, Issue 3, 468-488, https://doi.org/10.1016/j.ijresmar.2024.05.005, 
finalist for the Best Paper Award of the International Journal of Research in 
Marketing. 

https://doi.org/10.1016/j.ijresmar.2025.03.002
https://doi.org/10.1016/j.ijresmar.2024.05.005


IX  

Miller, Klaus / Skiera, Bernd (2024), “Economic Consequences of Online Tracking 
Restrictions”, International Journal of Research in Marketing, Vol. 41, Issue 2, 241-
264, https://www.sciencedirect.com/science/article/pii/S0167811623000708 (winner 
of the Best Paper Award of the International Journal of Research in Marketing) 

Ahmadi, Iman / Abou Nabout, Nadia / Skiera, Bernd / Maleki, Elham / Fladenhofer, 
Johannes (2024), “Overwhelming Targeting Options: Selecting Audience Segments 
for Online Advertising”, International Journal of Research in Marketing, Vol. 41, 
Issue 1, 24-40, https://doi.org/10.1016/j.ijresmar.2023.08.004. 

Hu, Jinping / De Haan, Evert / Skiera, Bernd (2024), “Uplift Modeling with Quasi-
Loss-Functions”, Data Mining and Knowledge Discovery, Volume 38, 2495-2519, 
https://doi.org/10.1007/s10618-024-01042-x  

Skiera, Bernd / Jürgensmeier, Lukas (2024), ”Teaching Marketing Analytics: A 
Pricing Case Study for Quantitative and Substantive Marketing Skills”, Journal of 
Marketing Analytics, Vol. 12, 209–226, https://doi.org/10.1057/s41270-024-00313-2 

Matthe, Maximillian / Ringel, Daniel / Skiera, Bernd (2023), “Mapping Market 
Structure Evolution”, Marketing Science, Vol. 42, Issue 3, 589–613, 
https://doi.org/10.1287/mksc.2022.1385 

Tamaddoni, Ali / Seenivasan, Satheesh / Pallant, Jason / Skiera, Bernd (2023), 
“Investigating the Effect of Status Changes in Review Platforms”, International 
Journal of Research in Marketing, Vol. 40, Issue 1, 189-209, 
https://doi.org/10.1016/j.ijresmar.2022.07.001 

Skiera, Bernd / Yan, Shunyao / Daxenberger, Johannes / Dombois, Marcus / 
Gurevych, Iryna (2022), “Information-Seeking Argument Mining: A Step Towards 
Identifying Reasons in Textual Analysis to Improve Services”, Journal of Service 
Research, Vol. 25, Issue 4, 537-548, https://doi.org/10.1177/10946705221110845 

Jin, Yuxi / Skiera, Bernd (2022), “How do Privacy Laws Impact the Value for Actors 
in the Online Advertising Market? A Comparison of the EU, US, and China”, Journal 
of Creating Value, Special Issue “Defining and Measuring Value”, Vol. 8, Issue 2, 
306-327, https://doi.org/10.1177/23949643221117676 

Yan, Shunyao / Miller, Klaus / Skiera, Bernd (2022), “How Does the Adoption of Ad 
Blockers Impact News Consumption”, Journal of Marketing Research, Vol. 59, Issue 
5, 1002-1018, https://doi.org/10.1177/00222437221076160 

Skiera, Bernd (2022), ”Challenges of Marketing Automation: Linking MarTech & 
SalesTech”, NIM Marketing Intelligence Review, Vol. 14, Issue 2, 11-17 

El Kihal, Siham / Nurullayev, Namig / Schulze, Christian / Skiera, Bernd (2021), “A 
Comparison of Product Return Rate Calculation Methods: Evidence from 16 
Retailers”, Journal of Retailing, Vol. 97, Issue 4, 676-696, 
https://doi.org/10.1016/j.jretai.2021.04.001 

Han, Simeng / Reinartz, Werner / Skiera, Bernd (2021), “Capturing Retailers’ Brand 
and Customer Focus”, Journal of Retailing, Vol. 97, Issue 4, 582-596, 
https://doi.org/10.1016/j.jretai.2021.01.001 

Borah, Abhishek / Skiera, Bernd (2021), “Marketing and Investor Behavior: Insights, 
Introspections, and Indications”, International Journal of Research in Marketing, Vol. 
38, Issue 4, 811-816, https://doi.org/10.1016/j.ijresmar.2021.09.011 

Wieringa, Jaap E. / Kannan, P.K. / Ma, Xiao / Reutterer, Thomas / Risselada, Hans / 
Skiera, Bernd (2021), “Data Analytics in a Privacy-Concerned World”, Journal of 
Business Research, Vol. 122 (January), 915-925, 
https://doi.org/10.1016/j.jbusres.2019.05.005 

https://www.sciencedirect.com/science/article/pii/S0167811623000708
https://doi.org/10.1016/j.ijresmar.2023.08.004
https://doi.org/10.1007/s10618-024-01042-x
https://doi.org/10.1177/10946705221110845
https://doi.org/10.1177/23949643221117676
https://doi.org/10.1016/j.ijresmar.2021.09.011


X  

Moozhipurath, Rahul Kalippurayil / Kraft, Lennart / Skiera, Bernd (2020), “Evidence 
of Protective Role of Ultraviolet-B (UVB) Radiation in Reducing COVID-19 Deaths”, 
Scientific Reports, 10:17705, https://doi.org/10.1038/s41598-020-74825-z 

Bayer, Emanuel / Srinivasan, Shuba / Riedl, Eddie / Skiera, Bernd (2020), “The 
Impact of Online Display Advertising and Paid Search Advertising Relative to Offline 
Advertising on Firm Performance and Firm Value”, International Journal of Research 
in Marketing, Vol. 37, Issue 4, 789-804 (featured in Strategist’s Digest: Online vs 
offline advertising | Contagious: https://www.contagious.com/news-and-
views/strategists-digest-online-vs-offline-advertising), 
https://doi.org/10.1016/j.ijresmar.2020.02.002 

Hinz, Oliver / Otter, Thomas / Skiera, Bernd (2020), “Estimating Network Effects in 
Two-Sided Markets”, Journal of Management Information Systems, Vol. 37, Issue 1, 
12–38, https://doi.org/10.1080/07421222.2019.1705509 

Skiera, Bernd / Schlereth, Christian / Oetzel, Sebastian (2020), “Pricing Metrics and 
the Importance of Minimum and Billing Increments”, Journal of Service Research, 
Vol. 23, Issue 3, 321-336, https://doi.org/10.1177/1094670519895581 

Blaseg, Daniel / Schulze, Christian / Skiera, Bernd (2020), “Consumer Protection on 
Kickstarter”, Marketing Science, Vol. 39, Issue 1, 211-233, 
https://doi.org/10.1287/mksc.2019.1203 

Brünner, Tobias / Reiner, Jochen / Natter, Martin / Skiera, Bernd (2019), “Prospect 
Theory in Dynamic Games: Theory and Evidence from Online Pay-Per-Bid 
Auctions”, Journal of Economic Behavior & Organization, Vol. 164, 215–234, 
https://doi.org/10.1016/j.jebo.2019.05.032 

Schlereth, Christian / Skiera, Bernd / Schulz, Fabian (2018), “Why do Consumers 
Prefer Static instead of Dynamic Pricing Plans? An Empirical Study for a Better 
Understanding of the Low Preferences for Time-Variant Pricing Plans”, European 
Journal of Operational Research, Vol. 269, 1165-1179, 
https://doi.org/10.1016/j.ejor.2018.03.033 

Van den Bulte, Christophe / Bayer, Emanuel / Skiera, Bernd / Schmitt, Philipp 
(2018), “How Customer Referral Programs Turn Social Capital into Economic 
Capital”, Journal of Marketing Research, Vol. 55, Issue 1, 132-146 (also published 
as MSI Report No. 15-102; Harvard Business Review also in the issue of 
September–Oktober 2018, p. 32; Keller Center for Research at Baylor University: 
https://www.baylor.edu/business/kellercenter/news.php?action=story&story=214061
, American Marketing Association: https://www.ama.org/2019/11/20/maximizing-the-
benefits-of-customer-referrals/), c 

Reiner, Jochen / Skiera, Bernd (2018), “Helping Merchants to Assess the 
Profitability of Deal-of-the-Day Promotions”, Interfaces (nowadays: Informs Journal 
on Applied Analytics), 48(3), 247-259, https://doi.org/10.1287/inte.2017.0937 

Spann, Martin / Zeithammer, Robert / Bertini, Marco / Haruvy, Ernan / Jap, Sandy D. 
/ Koenigsberg, Oded / Mak, Vincent / Popkowski Leszczyc, Peter / Skiera, Bernd / 
Thomas, Manoj (2018), “Beyond Posted Prices: The Past, Present, and Future of 
Participative Pricing Mechanisms”, Customer Needs and Solutions, Vol. 5, 121-136, 
https://doi.org/10.1007/s40547-017-0082-y 

Ahmadi, Iman / Skiera, Bernd / Lambrecht, Anja / Heubrandner, Florian (2017), 
“Time Preferences and the Pricing of Complementary Durables and Consumables”, 
International Journal of Research in Marketing, Vol. 34, Issue 3, 813–828, 
https://doi.org/10.1016/j.ijresmar.2017.08.005 

https://www.contagious.com/news-and-views/strategists-digest-online-vs-offline-advertising
https://www.contagious.com/news-and-views/strategists-digest-online-vs-offline-advertising
https://www.baylor.edu/business/kellercenter/news.php?action=story&story=214061
https://www.baylor.edu/business/kellercenter/news.php?action=story&story=214061
https://www.ama.org/2019/11/20/maximizing-the-benefits-of-customer-referrals/
https://www.ama.org/2019/11/20/maximizing-the-benefits-of-customer-referrals/


XI  

Skiera, Bernd / Bayer, Emanuel / Schöler, Lisa (2017), “What Should Be the 
Dependent Variable in Marketing-Related Event Studies?”, International Journal of 
Research in Marketing, Vol. 34, Issue 3, 641-659, 
https://doi.org/10.1016/j.ijresmar.2017.01.002 

Bayer, Emanuel / Tuli, Kapil / Skiera, Bernd (2017), “Do Disclosures of Customer 
Metrics Lower Investors’ and Analysts’ Uncertainty, But Hurt Firm Performance?”, 
Journal of Marketing Research, 54 (2), 239-259, https://doi.org/10.1509/jmr.14.0028 

Schlereth, Christian / Skiera, Bernd (2017), “Two New Features in Discrete Choice 
Experiments to Improve Willingness-to-Pay Estimation That Result in SDR and 
SADR: Separated (Adaptive) Dual Response”, Management Science, Vol. 63, Issue 
3, 829-842, https://doi.org/10.1287/mnsc.2015.2367 

Ringel, Daniel / Skiera, Bernd (2016), “Visualizing Asymmetric Competition among 
More than 1,000 Products Using Big Search Data”, Marketing Science, Special 
Issue on “Big Data: Integrating Marketing, Statistics, and Computer Science”, Vol. 
35, Issue 3, 511-534, https://doi.org/10.1287/mksc.2015.0950 

Skiera, Bernd (2016), “Data, Data and even more Data: Harvesting Insights from the 
Data Jungle”, Marketing Intelligence Review, Vol. 6, Issue 2, 10-17, 
https://doi.org/10.1515/gfkmir-2016-0010 

Schulz, Fabian / Schlereth, Christian / Mazar, Nina / Skiera, Bernd (2015), “Advance 
Payment Systems: Paying Too Much Today and Being Satisfied Tomorrow”, 
International Journal of Research in Marketing, Vol. 32, Issue 3, 238-250 (Winner of 
the Best Paper Award of IJRM’s Special Issue on “Marketing and Innovation”), 
https://doi.org/10.1016/j.ijresmar.2015.03.003 

Eisenbeiß, Maik / Wilken, Robert / Skiera, Bernd / Cornelissen, Markus (2015), 
“What Makes Deal-of-the-Day Promotions Really Effective? The Interplay of 
Discount and Time Constraint with Product Type”, International Journal of Research 
in Marketing, Vol. 32, Issue 4, 387-397, 
https://doi.org/10.1016/j.ijresmar.2015.05.007 

Schulze, Christian / Schöler, Lisa / Skiera, Bernd (2015), “Customizing Social Media 
Media Marketing”, Sloan Management Review, Vol. 56, Issue 2, 8-10 

Skiera, Bernd / Hinz, Oliver / Spann, Martin (2015), “Social Media and Academic 
Performance: Does Facebook Activity Relate to Good Grades?”, Schmalenbach 
Business Review, Vol. 67, Issue 1, 54-72, 
https://link.springer.com/article/10.1007/BF03396923 

Schulze, Christian / Schöler, Lisa / Skiera, Bernd (2014), “Not All Fun and Games: 
Viral Marketing for Utilitarian Products”, Journal of Marketing, Vol. 78, Issue 1, 1-19 
(finalist for the MSI/H. Paul Root Award of the Marketing Science Institute and the 
American Marketing Association), https://doi.org/10.1509/jm.11.0528 

Abou Nabout, Nadia / Lilienthal, Markus / Skiera, Bernd (2014), “Empirical 
Generalizations in Search Engine Advertising”, Journal of Retailing, Vol. 90, Issue 2, 
206–216, https://doi.org/10.1016/j.jretai.2014.03.002 

Kim, Ju-Young / Brünner, Tobias / Skiera, Bernd / Natter, Martin (2014), “A 
Comparison of Different Pay-per-Bid Auction Formats”, International Journal of 
Research in Marketing, Vol. 31, Issue 4, 368-379, 
https://doi.org/10.1016/j.ijresmar.2014.04.003 

Reiner, Jochen / Natter, Martin / Skiera, Bernd (2014), “The Impact of Buy-Now 
Features in Pay-Per-Bid Auctions”, Journal of Management Information Systems, 
Vol. 31, Issue 2, 77-104, https://doi.org/10.2753/MIS0742-1222310204 



XII  

Wilken, Robert / Dost, Florian / Eisenbeiß, Maik / Skiera, Bernd (2014), “On the 
Edge of Buying: A Targeting Approach for Indecisive Buyers Based on Willingness-
to-Pay Ranges”, Journal of Retailing, Vol. 90, Issue 3, 393–407, 
https://doi.org/10.1016/j.jretai.2014.03.007 

Schlereth, Christian / Eckert, Christine / Schaaf, René / Skiera, Bernd (2014), 
“Measurement of Preferences with Self-Explicated Approaches: A Classification and 
Merge of Trade-off- and Non-Trade-off-based Evaluation Types”, European Journal 
of Operational Research, Vol. 238, Issue 1, 185-198, 
https://doi.org/10.1016/j.ejor.2014.03.010 

Schaaf, René / Skiera, Bernd (2014), “Effect of Time Preferences on Optimal Prices 
and Profitability of Advance Selling”, Customer Needs and Solutions, Vol. 1, Issue 2, 
131-142, https://doi.org/10.1007/s40547-014-0009-9 

Skiera, Bernd / Abou Nabout, Nadia (2013), “PROSAD: A Bidding Decision Support 
System for Profitable Search Engine Advertising”, Marketing Science, Marketing 
Science, Vol. 32, Issue 2, 213-220 (also finalist of “The Gary L. Lilien ISMS-MSI 
Practice Prize”), http://dx.doi.org/10.1287/mksc.1120.0735 

Schöler, Lisa / Skiera, Bernd / Tellis, Gerard (2013), “Stock Market Returns to 
Financial Innovations Before and During the Financial Crisis in the United States 
and Europe”, Journal of Product Innovation Management, Vol. 31, Issue 5, 973-986, 
https://doi.org/10.1111/jpim.12138 

Schlereth, Christian / Barrot, Christian / Skiera, Bernd / Takac, Carsten (2013), 
“Optimal Sampling Strategies in Social Networks: How Many and Whom to 
Target?”, International Journal of Electronic Commerce, Vol. 18, Issue 1, 45–72, 
https://doi.org/10.2753/JEC1086-4415180102 

Kumar, V. / Chattaraman, Veena / Neghina, Carmen / Skiera, Bernd / Aksoy, Lerzan 
/ Buoye, Alexander / Henseler, Joerg (2013), “Data-Driven Services Marketing in a 
Connected World”, Journal of Service Management, Vol. 24, Issue 3, 330-352, 
https://doi.org/10.1108/09564231311327021 

Gensler, Sonja / Leeflang, Peter S.H. / Skiera, Bernd (2013), “A Comparison of 
Methods to Separate Treatment from Self-Selection Effects in an Online Banking 
Setting”, Journal of Business Research, Vol. 66, Issue 9, 1272–1278, 
https://doi.org/10.1016/j.jbusres.2012.02.025 

Malthouse, Edward / Haenlein, Michael / Skiera, Bernd / Wege, Egbert / Zhang, 
Michael (2013), “Managing Customer Relationships in the Social Media Era: 
Introducing the Social CRM House”, Journal of Interactive Marketing, Vol. 27, Issue 
4, 270-280, https://doi.org/10.1016/j.intmar.2013.09.008 

Slamka, Christian / Skiera, Bernd / Spann, Martin (2013), “Prediction Market 
Performance and Market Liquidity: A Comparison of Automated Market Makers”, 
IEEE Transactions on Engineering Management, Vol. 60, Issue 1, 169-185, 
https://doi.org/10.1109/TEM.2012.2191618 

Schmitt, Philipp / Skiera, Bernd / Van den Bulte, Christoph (2013), “Do Referral 
Programs Increase Profits?”, Marketing Intelligence Review, Vol. 5, Issue 1, 8-11, 
https://doi.org/10.2478/gfkmir-2014-0020 

Schulze, Christian / Skiera, Bernd / Wiesel, Thorsten (2012), “Linking Customer and 
Financial Metrics to Shareholder Value: The Leverage Effect in Customer-Based 
Valuation”, Journal of Marketing, Vol. 76 (March), 17-32 (finalist for the 2012 MSI/H. 
Paul Root Award of the Marketing Science Institute and the American Marketing 
Association), https://doi.org/10.1509/jm.10.0280 



XII I  

Slamka, Christian / Jank, Wolfgang / Skiera, Bernd (2012), “Second-Generation 
Prediction Markets for Information Aggregation: A Comparison of Payoff 
Mechanisms”, Journal of Forecasting, Vol. 31, Issue 6, 469-489, 
https://doi.org/10.1002/for.1225 

Schlereth, Christian / Eckert, Christine / Skiera, Bernd (2012), “Using Discrete 
Choice Experiments to Estimate Willingness-to-Pay Intervals”, Marketing Letters, 
Vol. 23, Issue 3, 761-776, https://doi.org/10.1007/s11002-012-9177-2 

Abou Nabout, Nadia / Skiera, Bernd (2012), “Return on Quality Improvements in 
Search Engine Marketing”, Journal of Interactive Marketing, Vol. 26, Issue 3, 141–
154, https://doi.org/10.1016/j.intmar.2011.11.001 

Gensler, Sonja / Leeflang, Peter S.H. / Skiera, Bernd (2012), “Impact of Online 
Channel Use on Customer Revenues and Costs to Serve: Considering Product 
Portfolios and Self-Selection”, International Journal of Research in Marketing, Vol. 
29, Issue 2, 192-201, https://doi.org/10.1016/j.ijresmar.2011.09.004 

Frischmann, Tanja / Hinz, Oliver / Skiera, Bernd (2012), “Retailers’ Use of Shipping 
Cost Strategies: Free Shipping or Partitioned Prices?”, International Journal of 
Electronic Commerce, Vol. 16, Issue 3, 65-87, https://doi.org/10.2753/JEC1086-
4415160303 

Abou Nabout, Nadia / Skiera, Bernd / Stepanchuk, Tanja / Gerstmeier, Eva (2012), 
“An Analysis of the Profitability of Fee-Based Compensation Plans for Search 
Engine Marketing”, International Journal of Research of Marketing, Vol. 29, 68-80 
(Winner of the 2012 Best Paper Award of the International Journal of Research in 
Marketing), https://doi.org/10.1016/j.ijresmar.2011.07.002 

Spann, Martin / Häubl, Gerald / Skiera, Bernd Bernhardt, Martin (2012), “Bid-
Elicitation Interfaces and Bidding Behavior in Retail Interactive Pricing”, Journal of 
Retailing, Vol. 88, Issue 1, 131-144, https://doi.org/10.1016/j.jretai.2011.06.001 

Gensler, Sonja / Hinz, Oliver / Skiera, Bernd / Theysohn, Sven (2012), “Willingness-
to-Pay Estimation with Choice-Based Conjoint Analysis: Addressing Extreme 
Response Behavior with Individually Adapted Designs”, European Journal of 
Operational Research, Vol. 219, 368-378, https://doi.org/10.1016/j.ejor.2012.01.002 

Soukhoroukova, Arina / Spann, Martin / Skiera, Bernd (2012), “Sourcing, Filtering, 
and Evaluating New Product Ideas: An Empirical Exploration of the Performance of 
Idea Markets”, Journal of Product Innovation Management, Vol. 29, Issue 1, 100-
112, https://doi.org/10.1111/j.1540-5885.2011.00881.x 

Schlereth, Christian / Skiera, Bernd (2012), “Measurement of Consumer 
Preferences for Bucket Pricing Plans with Different Service Attributes”, International 
Journal of Research in Marketing, Vol. 29, Issue 2, 167-180, 
https://doi.org/10.1016/j.ijresmar.2011.08.004 

Skiera, Bernd / Bermes, Manuel / Horn, Lutz (2011), “Customer Equity Sustainability 
Ratio: A New Metric for Assessing a Firm’s Future Orientation”, Journal of 
Marketing, Vol. 75 (May), 118-131, https://doi.org/10.1509/jmkg.75.3.118 

Schmitt, Philipp / Skiera, Bernd / Van den Bulte, Christophe (2011), “Referral 
Programs and Customer Value”, Journal of Marketing, Vol. 75, Issue 1, 46-59 
(winner of the MSI/H. Paul Root Award MSI/H. Paul Root Award of the Marketing 
Science Institute and the American Marketing Association), 
https://doi.org/10.1509/jm.75.1.46 



XIV  

Hinz, Oliver / Skiera, Bernd / Barrot, Christian / Becker, Jan (2011), “Seeding 
Strategies for Viral Marketing: An Empirical Comparison”, Journal of Marketing, 75 
(November), 55-71 (winner of Sheth Foundation/Journal of Marketing Award for its 
long-term contribution; finalist for the 2011 MSI/H. Paul Root Award MSI/H. Paul 
Root Award of the Marketing Science Institute and the American Marketing 
Association), https://doi.org/10.1509/jm.10.0088 

Schlereth, Christian / Skiera, Bernd / Wolk, Agnieszka (2011), “Measurement of 
Consumers’ Preferences for Metered Pricing of Services”, Journal of Service 
Research, Vol. 14, Issue 4, 443-459, https://doi.org/10.1177/1094670511418817 

Hinz, Oliver / Eckert, Jochen / Skiera, Bernd (2011), “Drivers of the Long Tail 
Phenomenon: An Empirical Analysis”, Journal of Management Information Systems, 
Vol. 27, Issue 4, 43-69 (also selected for “Virtual Issue: “Celebrating 30 Years of the 
Journal of Management Information Systems”, that includes 12 articles from 30 
years of Journal of Management Information Systems), 
https://doi.org/10.2753/MIS0742-1222270402 

Wiesel, Thorsten / Skiera, Bernd / Villanueva, Julian (2011), “Customer Lifetime and 
Customer Equity Models for External Using Company-Reported Summary Data”, 
Journal of Interactive Marketing, Vol. 25, Issue 1, 20-22, 
https://doi.org/10.1016/j.intmar.2010.12.003 

Schmitt, Philipp / Skiera, Bernd / Van den Bulte, Christophe (2011), “Why Customer 
Referrals Can Drive Stunning Profits”, Harvard Business Review, June, 30 

Heubrandner, Florian / Skiera, Bernd (2010), “Time Preference and the Welfare 
Effects of Tie-in Sales”, Economics Letters, Vol. 108, Issue 3, 314-317, 
https://doi.org/10.1016/j.econlet.2010.06.013 

Schlereth, Christian / Stepanchuk, Tanja / Skiera, Bernd (2010), “Optimization and 
Analysis of the Profitability of Tariff Structures with Two-Part Tariffs”, European 
Journal of Operational Research, Vol. 206 (3), 691-701, 
https://doi.org/10.1016/j.ejor.2010.03.038 

Hennig-Thurau, Thorsten / Malthouse, Ed / Friege, Christian / Gensler, Sonja / 
Lobschat, Lara / Rangaswamy, Arvind / Skiera, Bernd (2010), “The Impact of New 
Media on Customer Relationships: From Bowling to Pinball”, Journal of Service 
Research, Vol. 13, Issue 3, 311-330 (Award Finalist for the “Best Article” in Journal 
of Service Research 2010), https://doi.org/10.1177/1094670510375460 

van Bruggen, Gerrit H. / Spann, Martin / Lilien, Gary L. / Skiera, Bernd (2010), 
“Prediction Markets as Institutional Forecasting Support Systems”, Decision Support 
Systems, Vol. 49, 404-416, https://doi.org/10.1016/j.dss.2010.05.002 

Barrott, Christian / Albers, Sönke / Skiera, Bernd / Schäfers, Björn (2010), “Vickrey 
vs. eBay: Why Second-price Sealed-bid Auctions Lead to More Realistic Price-
demand Functions”, International Journal of Electronic Commerce, Vol. 14, No. 4, 
7–38, https://doi.org/10.2753/JEC1086-4415140401 

Skiera, Bernd (2010), “Differences in the Ability of Structural and Reduced-Form 
Models to Improve Pricing Decisions”, Marketing – Journal of Research and 
Management, Vol. 6, Issue 1, 91-99, https://doi.org/10.15358/0344-1369-2010-JRM-
1-91 

Skiera, Bernd / Eckert, Jochen / Hinz, Oliver (2010), “An Analysis of the Importance 
of the Long Tail in Search Engine Marketing”, Electronic Commerce Research and 
Applications, Vol. 9, 488-494, also selected for “Tenth Anniversary Virtual Special 
Issue” of Electronic Commerce Research and Applications, 
https://doi.org/10.1016/j.elerap.2010.05.001 



XV  

Wiesel, Thorsten / Skiera, Bernd / Villanueva, Julian (2010), “My Customers are 
Better than Yours! On Customer Equity Reporting”, Marketing Intelligence Review, 
Vol.2, Issue 1, 43-53, https://doi.org/10.2478/gfkmir-2014-0070 

Wolk, Agnieszka / Skiera, Bernd (2010), “Tariff-Specific Preferences and Their 
Influence on Price Sensitivity”, Business Research, Vol. 3, Issue 1, 70-80, 
https://doi.org/10.1007/BF03342716 

Hinz, Oliver / Spann, Martin / Hann, Il-Horn / Skiera, Bernd (2010), “Decision Making 
in Virtual Worlds: An Experimental Test of Altruism, Fairness and Presence”, 
accepted at ECIS2010 Conference, Pretoria, South Africa 

Pauwels, Koen / Ambler, Tim / Clark, Bruce / LaPointe, Pat / Reibstein, David / 
Skiera, Bernd / Wierenga, Berend / Wiesel, Thorsten (2009), “Dashboards & 
Marketing: Why, What, How and Which Research is Needed?”, Journal of Service 
Research, Vol. 12, Issue 2, 175-189, https://doi.org/10.1177/1094670509344213 

Spann, Martin / Ernst, Holger / Skiera, Bernd / Soll, Jan Henrik (2009), “Identification 
of Lead Users for Consumer Products via Virtual Stock Markets”, Journal of Product 
Innovation Management, Vol. 26, 322-335, https://doi.org/10.1111/j.1540-
5885.2009.00661.x 

Spann, Martin / Skiera, Bernd (2009), “Sports Forecasting: A Comparison of the 
Forecast Accuracy of Prediction Markets, Betting Odds and Tipsters”, Journal of 
Forecasting, Vol. 28, Issue 1, 55-72, https://doi.org/10.1002/for.1091 

Lambrecht, Anja / Skiera, Bernd (2009), “Managing Your Customer’s Tariff Choice: 
What to Do When Your Customers Pay too Much”, Marketing Intelligence Review, 
Vol.1., Issue 1, 17-23, https://doi.org/10.2478/gfkmir-2014-0081 

Wolk, Agnieszka / Skiera, Bernd (2009), “Antecedents and Consequences of the 
Online Channel Performance”, Journal of Retailing and Consumer Services, Vol. 16, 
Issue 3, 163-173, https://doi.org/10.1016/j.jretconser.2008.11.010 

Wiesel, Thorsten / Skiera, Bernd / Villanueva, Julian (2008), “Customer Equity – An 
Integral Part of Financial Reporting”, Journal of Marketing, Vol. 72(March), 1-14 
(finalist for the 2008 MSI/H. Paul Root Award MSI/H. Paul Root Award of the 
Marketing Science Institute and the American Marketing Association), 
https://doi.org/10.1509/jmkg.72.2.1 

Skiera, Bernd / Albers, Sönke (2008), “Prioritizing Salesforce Decision Areas for 
Productivity Improvements Using a Core Sales Response Function”, Journal of 
Personal Selling and Sales Management, Vol. 28, Issue 2, 145-154, 
https://doi.org/10.2753/PSS0885-3134280203 

Pauwels, Koen / Ambler, Tim / Clark, Bruce / LaPointe, Pat / Reibstein, David / 
Skiera, Bernd / Wierenga, Berend / Wiesel, Thorsten (2008), “Dashboards & 
Marketing: Why, What, How and Which Research is Needed?”, MSI Working Paper, 
https://doi.org/10.1177/1094670509344213 

Lambrecht, Anja / Seim, Katja / Skiera, Bernd (2007), “Does Uncertainty Matter? 
Consumer Behavior under Three-Part Tariffs”, Marketing Science, Vol. 26, Issue 5, 
698-710 (Finalist for Long-Term Impact Award in 2016), 
https://doi.org/10.1287/mksc.1070.0283 

Gensler, Sonja / Dekimpe, Marnik G. / Skiera, Bernd (2007), “Evaluating Channel 
Performance in Multi-Channel Environments”, Journal of Retailing and Consumer 
Services, Vol. 14, Issue 1, 17-23, https://doi.org/10.1016/j.jretconser.2006.02.001 



XVI  

Lambrecht, Anja / Skiera, Bernd (2006), “Paying Too Much and Being Happy About 
It: Existence, Causes and Consequences of Tariff-Choice Biases”, Journal of 
Marketing Research, Vol. 43, Issue 2, 212-223: “Best Paper Award” of German 
Association of Business Research for Best International Paper in 2006, 
https://doi.org/10.1509/jmkr.43.2.212 

Lambrecht, A. / Seim, K. / Skiera, B. (2005), “Modeling Consumer Choice among 
Three-Part Tariffs”, Finanza Marketing Produzione, Vol. 3, 131-137 

Spann, Martin / Skiera, Bernd / Schäfers, Björn (2004), “Measuring Individual 
Frictional Costs and Willingness-to-Pay via Name-Your-Own-Price Mechanisms”, 
Journal of Interactive Marketing, Vol. 18, Issue 4, 22-36, 
https://doi.org/10.1002/dir.20022 

Spann, Martin / Skiera, Bernd (2003), “Internet-Based Virtual Stock Markets for 
Business Forecasting”, Management Science, Vol. 49, Issue 10, 1310-1326, 
https://doi.org/10.1287/mnsc.49.10.1310.17314 

Spann, Martin / Skiera, Bernd (2003), “Taking Stock of Virtual Markets. How can 
Internet-Based Virtual Stock Markets be Applied for Business Forecasting and Other 
Forecasting Issues”, Operations Research and the Management Sciences Today, 
Vol. 30, Issue 5, 20-24 (cover article). 

Wertenbroch, Klaus / Skiera, Bernd (2002), “Measuring Consumer Willingness to 
Pay at the Point of Purchase”, Journal of Marketing Research, Vol. 38, Issue 2, 228-
241, https://doi.org/10.1509/jmkr.39.2.228.19086 

Olderog, Torsten / Skiera, Bernd (2000), “The Benefits of Bundling Strategies”, 
Schmalenbach Business Review, Vol. 1, 137-159 

Skiera, Bernd / Spann, Martin (1999): “The Ability to Compensate for Suboptimal 
Capacity Decisions by Optimal Pricing Decisions”, European Journal of Operational 
Research, Vol. 118, 450-463, https://doi.org/10.1007/BF03396614 

Skiera, Bernd / Albers, Sönke (1998), “COSTA: Contribution Optimizing Sales 
Territory Alignment”, Marketing Science, Vol. 18, 196-213, 
https://doi.org/10.1287/mksc.17.3.196 

B O O K S  ( I N  E N G L I S H )  

Skiera, Bernd / Miller, Klaus / Jin, Yuxi / Kraft, Lennart / Laub, René / Schmitt, Julia 
(2022), “The Impact of the General Data Protection Regulation (GDPR) on the 
Online Advertising Market”, Frankfurt, available on Amazon: 
https://www.amazon.de/dp/B09S185DRL, https://leanpub.com/gdpr-impact and 
www.gdpr-impact.com/. 

Luckner, Stefan / Schröder, Jan / Slamka, Christian / Franke, Markus / Geyer-
Schulz, Andreas / Skiera, Bernd / Spann, Martin / Weinhardt, Christof (2012), 
“Prediction Markets - Fundamentals, Designs, and Applications”, Gabler Verlag, 
Wiesbaden. 

B O O K S  ( I N  G E R M A N )  

Messerschmidt, Christian / Berger, Sven Christian / Skiera, Bernd (2010), “Web 2.0 
im Retail Banking”, Gabler Verlag, Wiesbaden (“Web 2.0 in Retail Banking”) 

https://www.amazon.de/dp/B09S185DRL
https://leanpub.com/gdpr-impact


XVII  

Skiera, Bernd / König, Wolfgang / Gensler, Sonja / Weitzel, Tim / Beimborn, Daniel / 
Blumenberg, Stefan / Franke, Jochen / Pfaff, Donovan (2004), “Financial Chain 
Management. Prozessanalyse, Effizienzpotentiale und Outsourcing”, (“Financial 
Supply Chain Management. Norderstedt, Books on Demand: Hhttp://dnb.ddb.deH 
(“Financial Chain Management: An Analysis of Processes, Efficiency Gains and 
Outsourcing Opportunities”) 

Pfaff, Donovan / Skiera, Bernd / Weiss, Jürgen (2003), “Financial Supply Chain 
Management”, Bonn. (“Financial Supply Chain Management”) 

Skiera, Bernd (1999), “Mengenbezogene Preisdifferenzierung bei Dienstleistungen”, 
Habilitationsschrift an der Universität Kiel, DUV-Verlag, Beiträge zur 
betriebswirtschaftlichen Forschung 90 (“Nonlinear Pricing for Services”) 

Skiera, Bernd (1996), “Verkaufsgebietseinteilung zur Maximierung des 
Deckungsbeitrags”, Gabler Verlag, Beiträge zur betriebswirtschaftlichen Forschung 
81 (“Contribution Optimizing Sales Territory Alignment”) 

E D I T E D  B O O K S  ( I N  G E R M A N )  

Hinz, Oliver / Beck, Roman / Skiera, Bernd / König, Wolfgang (2009), “Grid 
Computing in der Finanzindustrie”, Norderstedt, Books on Demand: 
Hhttp://dnb.ddb.deH (“Grid Computing in the Financial Industry”). 

Verein für Credit Management e.V. / Schneider-Maessen, Jan / Schumann, Matthias 
/ Skiera, Bernd / Weiß, Bernd (2005), “Die Optimierung der Performance im Credit 
Management”, Heidelberg (“Optimizing the Performance in Credit Management). 

Hummel, Sebastian / Koch, Wolfram / Skiera, Bernd (2003), “E-Business Konzepte 
für den Mittelstand”, Wiesbaden (“E-Business Concepts for Small and Medium-
Sized Enterprises”) 

Albers, Sönke / Clement, Michel / Peters, Kay / Skiera, Bernd (2001), “Marketing mit 
Interaktiven Medien”, F.A.Z.-Institut, Frankfurt am Main, Third Edition (“Marketing 
with Interactive Media”) 

Albers, Sönke / Clement, Michel / Peters, Kay / Skiera, Bernd (2000), “eCommerce”, 
F.A.Z.-Institut, Frankfurt am Main, Second Edition 

B O O K  S E C T I O N S   
( O N L Y  T H O S E  I N  E N G L I S H )  

Schlereth, Christian / Skiera, Bernd (2024), “Price Metrics”, in: Hinterhuber, Andreas 
(editor): “Encyclopedia of Pricing”, Chapter 34, 191-104. 

Skiera, Bernd / Reiner, Jochen/ Albers, Sönke (2018), “Regression Analysis”, in: 
Homburg, Christian / Klarmann, Martin / Vomberg, Andreas (editors): “Handbook of 
Market Research”, Springer Link, 1-29. 

Ringel, Daniel M. / Skiera, Bernd (2018), “Visualizing Asymmetric Competitive 
Market Structure in Large Markets”, in Mizik, Natalie / Hanssens, Dominique 
(editors), “Handbook of Marketing Analytics: Methods and Applications in Marketing 
Management, Public Policy, and Litigation Support”, Edward Elgar Publishing. 

Wiesel, Thorsten / Skiera, Bernd (2015), “Customer Equity Reporting”, in: Kumar, V. 
/ Shah, D. H. (editors.), “Handbook of Research on Customer Equity in Marketing”, 
Cheltenham, UK: Edward Elgar, 466-482. 

http://dnb.ddb.de/
http://dnb.ddb.de/


XVII I  

Skiera, Bernd / Schulze, Christian (2014), “Customer-Based Valuation: Similarities 
and Differences to Traditional Discounted Cash Flow Models”, in: Rust, Roland T. / 
Ming-Hui Huang (editors.), “Handbook of Service Marketing Research”, 
Cheltenham, U.K.: Edward Elgar, 123-134. 

Skiera, Bernd (2013), “Managing Risk by Customer Equity Reporting”, in: Erben, 
Roland (Hrsg.), “Jahrbuch des Frankfurter Instituts für Risikomanagement und 
Regulierung (FIRM)”, Frankfurt, 52-54. 

Schlereth, Christian / Skiera, Bernd (2012), “DISE: Dynamic Intelligent Survey 
Engine”, in: Diamontopoulos, A. / Fritz, W. / Hildebrandt, L. (Hrsg.), “Quantitative 
Marketing and Marketing Management. Marketing Models and Methods in Theory 
and Practice”, Wiesbaden, 225-243. 

Reiner, Jochen / Natter, Martin / Skiera, Bernd (2011): “Exciting Commerce”, 
Wieringa, Jaap E. / Verhoef, Peter .C. / Hoekstra, Janny C. (Hrsg.): “Liber Amicorum 
in Honor of Peter S. H. Leeflang”, Groningen, 339-349. 

Skiera, Bernd / Spann, Martin (2011), “Using Prediction Markets in New Product 
Development”, in: Williams, Leighton Vaughan (Hrsg.), “‘Prediction Markets: Theory 
and Applications”, Routledge, London, S. 75-86. 

Skiera, Bernd / Spann, Martin (2004), “Opportunities of Virtual Stock Markets to 
Support New Product Development”, in: Albers, S. (Hrsg.), “Cross-Functional 
Innovation Management. Perspectives from Different Disciplines”, Wiesbaden, 227-
242. 



XIX  

6BI N V I T E D  P R E S E N T A T I O N S  

Monash University, Australia (2026, scheduled) 

Chinese University of Hong Kong, Hong Kong (2025) 

University of Kansas, USA (2025) 

Boston University, USA (2025) 

Columbia University, USA (2025) 

University of Indiana, USA (2025) 

Notre Dame, USA (2025) 

RMIT, Australia (2025) 

Deakin University, Australia (2025) 

Fordham University, USA (2023) 

University of Duesseldorf, Germany (2023) 

Institut Mines-Télécom Business School, Paris (2023) 

Aston Business School (Birmingham), United Kingdom (2023) 

Monash University, Australia (2023) 

Deakin University, Australia (2023) 

Gachon University, Seoul, Korea (2022) 

European Association for Data Science (EuADS) Summer School, Kirchberg, 
Luxemburg (2022) 

Customer Insight Center at the University of Groningen (2022) 

Maryland, USA (2021, online) 

Deakin University, Australia (2021, online) 

ESADE, Barcelona, Spain (2020, online) 

University of Vienna, Austria (2019) 

Tel Aviv University, Israel (2019) 

Hebrew University of Jerusalem, Israel (2019) 

National Taiwan University, Taipei, Taiwan (2019) 

National Central University, Taoyuan, Taiwan (2019) 

National Tsing Hua University, Hsinchu, Taiwan (2019) 

Chinese University of Hong Kong, Hong Kong (2019) 

University of Technology at Sydney, Australia (2019) 

University of New South Wales, Sydney, Australia (2019) 

University of Queensland, Brisbane, Australia (2019) 

Queensland University of Technology, Brisbane, Australia (2019) 

HEC Paris, France (2019) 

Singapore Management University, Singapore (2018) 

Melbourne Business School, Australia (2018) 



XX  

Monash University, Melbourne, Australia (2018) 

Interdisciplinary Center (IDC), Herzliya, Israel (2017) 

Washington University in St. Louis, USA (2017) 

Deakin University, Melbourne, Australia (2017) 

University of California at Davis, USA (2016) 

University of Cologne, Germany (2016) 

University of Tübingen, Germany (2016) 

University of Nürnberg, Germany (2016) 

ESSEC, Paris, France (2016) 

Grenoble School of Management, France (2015) 

Penn State University, State College, USA (2015) 

Emory University, Atlanta, USA (2015) 

University of New South Wales, Sydney, Australia (2015) 

University of Technology at Sydney, Australia (2015) 

Nanterre University, Paris, France (2014) 

Fudan University, Shanghai, China (2014) 

BI Norwegian Business School, Norway (2014) 

Cambridge University, England (2014) 

Kuehne Logistics University, Germany (2014) 

Tilburg University, Netherlands (2014) 

Columbia University, New York, USA (2013) 

Texas A&M University, USA (2013) 

University of Maryland, USA (2013) 

Boston University, USA (2013) 

New York University, USA (2013) 

McGill University, Montreal, Canada (2013) 

University of Marburg, Germany (2013) 

University of Cambridge, England (2013) 

University of Mainz, Germany (2012) 

Technical University Darmstadt (2012) 

University of South California, Los Angeles, USA (2012) 

Ludwig-Maximilians University, Munich, Germany (2012) 

University of Groningen, Netherlands (2012) 

University of Braunschweig, Germany (2012) 

ESSEC, Paris, France (2011) 

Singapore Management University, Singapore (2011) 

Australia National University, Canberra, Australia (2010) 

University of Maastricht, Netherlands (2010) 



XXI  

University of Zürich, Switzerland (2010) 

University of Passau, Germany (2010) 

Bocconi University, Milan, Italy (2009) 

Monash University, Melbourne, Australia (2009) 

University of New South Wales, Sydney, Australia (2009) 

University of Technology, Sydney, Australia (2009) 

Melbourne Business School, Melbourne, Australia (2009) 

Nordrhein-Westfälische Akademie der Wissenschaften, Bonn, Germany (2008) 

Seoul National University, Seoul, Korea (2008) 

University of Sydney, Australia (2008) 

University of New South Wales, Sydney, Australia (2008) 

University of Technology, Sydney, Australia (2008) 

London Business School, United Kingdom (2008) 

University of Iowa, USA (2007) 

Wharton School University of Pennsylvania, USA (2007) 

University of Texas at Austin, USA (2007) 

University of Maryland, USA (2007) 

Penn State University, USA (2002, 2007) 

MSI Conference (2006, 2008) 

Fuqua School of Business at Duke University, USA (2005, 2006) 

University of North Carolina at Chapel Hill, USA (2006) 

Virginia Tech University, USA (2006) 

University of Stuttgart-Hohenheim (2006) 

University of Kiel, Germany (2005) 

University of Groningen, Netherlands (2005) 

Tilburg University, Netherlands (2005) 

Vienna University of Economics & Business Administration, Austria (2005) 

IESE, Spain (2004) 

University of Mannheim, Germany (2004) 

Stanford University, USA (2004) 

UC Davis, USA (2004) 

University of München, Germany (2004) 

University of Freiburg, Germany (2004) 

Erasmus University Rotterdam, Netherlands (2003) 

University of Leuven, Belgium (2003) 

Humboldt-Universität Berlin, Germany (2003) 

University of Fribourgh, Switzerland (2003) 

University of Innsbruck, Austria (2003) 



XXII  

University of Regensburg, Germany (2001) 

University of Southern California, USA (2001) 

UCLA, USA (2001) 

Katholische Universität Eichstätt, Germany (1999) 

Technical University of Karlsruhe, Germany (1999) 

University of Jena, Germany (1997) 

7BR E V I E W E R  

Area Editor of the Journal of Marketing 

Area Editor (previously Senior Editor) of the International Journal of Research in 
Marketing 

Member of the Editorial Board of the Journal of Retailing, Customer Needs and 
Solutions, Journal of Interactive Marketing, International Journal of Electronic 
Commerce, Marketing Intelligence Review 

Ad-hoc Reviewer of German Science Foundation (“Deutsche 
Forschungsgemeinschaft (DFG)”), Swiss National Science Foundation (“Schweizer 
Nationalfond (SNF)”), Alexander von Humboldt Foundation, Austrian Academy of 
Sciences (“Österreichische Akademie der Wissenschaft”), Royal Swedish Academy 
of Sciences, Marketing Science Institute, Danish Council for Independent Research 

8BA D D I T I O N A L  M A J O R  A C T I V I T I E S  

Treasurer of EMAC (European Marketing Academy) and Member of the Steering 
Committee (since 05/2022) 

National Representative of Germany in European Marketing Academy (EMAC) 
(2017-2022) 

Member of the Board of the German Marketing Association („Deutschen 
Marketingverbands”) (2015-2017) 

Advisory Council of the INFORMS Society of Marketing Science (ISMS) (2014-
2017) 

Member of the Board of Schmalenbach Association (since 2014) 

Founder and Member of the Board of the EFL – The Data Science Institute 
(previously E-Finance-Lab) (Hwww.eflab.deH) (since 2003) 

Leader of the Project “Internet Economics” (2003-2007) 

Head of the Marketing Department (2017-2019, 2001-2008 with a one-year break in 
2006/2007) 

Founder and Leader of Incubator (“unibator”) at Goethe-University 
(Hwww.unibator.deH, 2001–2006) 

Research Grant for Project of Federal Ministry of Education and Research on 
“PREMIUM Services” (09/2008-08/2011) 

Research Grant for Project of Federal Ministry of Education and Research on 
“FinGrid” (03/2007-02/2010) 

http://www.eflab./
http://www.unibator.de/

